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This course provides an overview of CRM 5 Cad sl ge Alali 3 S8 ) aadi e Gluall 138 o 58
strategies and applications by designing a el aranal (33 5k (o ¢ Dleall pe BN 3 o) ligla
detailed customer database and mechanisms to Y1 Al sk Ble A il 5 Jueall e Alate by
establish long-term relationships to maintain aliall G gall oY 5l (e Als GBI 5 o Baall e Jalial) Cangs
customers and create loyalty to the organization Dl (3aa Liagl g 2aa 2 See LSl cpllall o Saal) e
to maintain existing customers and acquire new el o)
clients and also achieve excellence in front of
Competitors. (Prerequisite: Marketing
management communication 2109227).
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